
Introduction to digital marketing
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Why the WISE project focuses on digital marketing course?
Women Inspired: Supporting Entrepreneurship (WISE) project develops the skills of women entrepreneurs through knowledge, tools, and share knowledge. 
Supports women entrepreneurs by developing their skills in digital marketing and e-commerce through online training so women can grow their SME business, open up new markets and prosper in a global economy; it will provide a forum to build a community to network with other women entrepreneurs and to inspire women to set up a business.
The course includes a series of modules to develop the knowledge and skills of women entrepreneurs to create an online identity for their business. The content is driven by both experts and learners tailored to both the beginner and the more experienced to develop new and advanced existing skills as a self-paced course.
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Impact of COVID19
With the negative impact of COVID19 on the economy and how the pandemic has increased the use of e-commerce for buying and selling it is critical that women entrepreneurs build a strong online digital marketing and e-commerce strategy to engage with consumers and increase revenue by expanding their business beyond their local area. 
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A Woman Entrepreneurs learning and community PORTAL 
The Women entrepreneurs Learning and Community Portal will foster access to continuing VET to women entrepreneurs. The online learning course will add value to any other training which is provided to women entrepreneurs in their region to enable them to continue to improve their skills and abilities in adopting digital marketing and e-commerce.  
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Digital marketing – what is it?
Digital marketing, also called online marketing, is the promotion of brands to connect with potential customers using the internet and other forms of digital communication. 
This includes:
search engine optimization (SEO), email marketing, social media, web-based advertising (pay per click), content marketing, affiliate marketing,  and all kind of advertisement delivered to the user via the Internet.
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SEO - search engine optimization is a marketing strategy to increase customer traffic to your business webpage (online store). The most important elements to consider when optimizing a web page include: 	Comment by Iwan Natalia: Link to SEO module
· Quality of content
· Level of user engagement
· Mobile-friendliness
· Number and quality of inbound links
 In SEO you need to monitor your page's performance and make adjustments accordingly.
· You can learn more details about SEO in the Search Engine optimization module.
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Email marketing is a marketing strategy based on a promotional message sent with the hope that your prospect clicks and buys. However, the execution is much more complex and incorporates techniques such as marketing automation, which lets you segment and schedule your emails so that they meet your customer's needs more effectively.	Comment by Iwan Natalia: Link to Email marketing module
· You can learn more details about E-mial marketing in the E-mail marketing module.
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Social media marketing means driving traffic and brand awareness by engaging people by sharing and commenting. Because social media marketing involves active audience participation, it has become a popular way of getting attention. 	Comment by Iwan Natalia: Link to Social media module
Direct purchase may not even be a goal of your social media marketing strategy. Many brands use social media marketing to start dialogues with audiences rather than encourage them to spend money right away.  
· You can learn more details about Social media marketing in the Social media module.
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Web-based advertising Pay-per-click  (PPC) campaign is posting an ad on a platform and paying every time someone clicks on it. This type of digital marketing includes:
· Ad quality
· Keyword relevance
· Landing page quality
· Bid amount
Whatever you choose as your target conversions in a PPC campaign , you can track them via your chosen platform to see how your campaign is doing.
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Content marketing is a strategy based on the distribution of relevant and valuable content to a target audience. 	Comment by Iwan Natalia: Link to Content marketing module
The goal of content marketing is to attract leads and convert them into customers. But it does so differently than traditional advertising - instead of enticing prospects with the potential value from a product or service, it offers value for free in the form of written material (blogs, references).
· You can learn more details about content marketing in the Content marketing module.
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Affiliate marketing lets someone make money by promoting another person's business. You could be either the promoter or the business that works with the promoter, but the process is the same in either case. It works using a revenue-sharing model.  
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Digital marketing for B2B or B2C – what works better?
Digital marketing works for B2B as well as B2C companies, but you need to understand:
· B2B clients tend to have longer decision-making processes, and thus longer sales funnels.
· B2C customers tend to respond better to short-term offers and messages.
· B2B transactions are usually based on logic and evidence, which is what skilled B2B digital marketers present. 
· B2C content is more likely to be emotionally-based, focusing on making the customer feel good about a purchase.
· B2B decisions tend to need more than 1 person's input. The marketing materials that best drive these decisions tend to be shareable and downloadable. 
· B2C customers, on the other hand, favor one-on-one connections with a brand.Of course, there are exceptions to every rule. 
· B2C company with a high-ticket product, such as a car or computer, might offer more informative and serious content. 
Your strategy always needs to be geared toward your own customer, whether you're B2B or B2C
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Benefits for business
Digital marketing reaches such a wide audience of people, but it offers much more of other advantages as well: 
· A broad geographic reach makes it easy to grow your business's market reach. 
· Digital marketing carries a lower cost (cost efficiency). 
· With digital marketing, you can create just 1 content piece that draws visitors to your business and change it easily and at a low cost if it doesn't work well.
· Digital marketing gives you much more flexibility and customer contact for your ad spend.
· Digital marketing gives you quantifiable results thanks to simply analytics tools you can use in the real-time.
· Digital marketing allows you to gather customer data in a way that offline marketing can't. Data collected digitally tends to be much more precise and specific (easier personalization).
· Digital marketing lets you communicate with your customers in real-time (more connection with customers).
· Your activity on social media allows you to engage customers who share your content and build a greater reach (recommendations and opinions).
· Interactivity increases brand loyalty.  Your customers become active participants in your brand's story.  
· Digital marketing lets your customers take action immediately after viewing your ad or content (easy and convenient conversions).
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Digital marketing creates growth
Digital marketing should be one of the primary focuses of almost any business’s overall marketing strategy. Never before has there been a way to stay in such consistent contact with your customers, and nothing else offers the level of personalization that digital data can provide. The more you embrace the possibilities of digital marketing, the more you'll be able to realize your company's growth potential.
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How to use WISE digital marketing courses?
WISE thematic courses have been prepared in the form of modules consisting of videos, tools and case studies. These three types of material are related to each other, also linked by active links in the texts.
The films are intended to provide a general presentation of the topic, inspiration for use in business, indicating the benefits (or limitations) and giving practical information - step by step - how to implement a marketing idea.
Toolbox is a list of useful tools with a link to websites where you can start a free trial or management tools (e.g. advertising).
Case studies show examples of implementations of tools in specific successful businesses.
Individual modules can be viewed as needed in any order, but it is suggested to start with the How to start a digital business? as a starter thinking about switching from offline to online business or extending sales activities to the Internet.
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Summary of the modules
In the table you can see the titles of the marketing course modules and in the toolbox you will find an appropriate interactive tool with a list of course topics related to the relevant materials (films, tools, case studies).
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It's time to start your adventure with WISE digital marketing courses. To work!
WISE marketing courses assistant - contact us	Comment by Iwan Natalia: Local E-mail address for contact
